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Best cheapie souvenir ... It costs 50<1:to press a penny
(okay, make that 51¢) at Disney. Short of a sale...oops...
special value item being greatly reduced, you probably won't
find a less expensive memento of your vacation (although
the markup is beyond obscene). Each machine has three or
more patterns, including various Disney characters, and
machines are scattered throughout the parks. Use pennies
made before 1982; pennies made after have less copper and
can turn green during the pressing process.

Character duds at a discount ... For cut-rate Disney
clothing (remainders, close-outs, and past-season stock,
but who cares?) try the Character Warehouse at Belz Fac­
tory Outlet World, Mall 2. The stock changes from day to
day, but I found "Twilight Zone Tower of Terror" T-shirts
for a realistic $5, and silk-screened Mickey sweatshirts for
$10 (similar shirts inside the park sell for around $30).

Adorable little infant "onesies" printed with Disney pals
were priced at $5 and up. Generally, stuff crops up here a
few months after it debuts in the Disney stores. Items
include toys and garments tied in with Walt Disney Co.
animated films, as well as Mickey and friends merchandise.
Next door in Mall 1, you'll find another Disney discount
store, Character Premier. Surprisingly, each store does get
different merchandise shipments, so it's worth your time to
check both. Another Character Premier can be found at
the Orlando Premium Outlets, and Character Corner is
over at Lake Buena Vista Factory Stores. All of these Dis­
ney discount retailers sell over-runs and past-season char­
acter clothing, toys, and accessories, at savings of up to
75%. You won't find the range of merchandise you'll find at
the shops in Disney, but at these prices, so what? Universal
Orlando also operates the snazzily titled Universal Stu­
dios Outlet Store in two locations: Belz Factory Outlet
World and the Orlando Premium Outlets. Even at the

theme parks, it's possible to find the bargains. Universal
and SeaWorld don't mind putting up the "sale" signs, offer­
ing great savings on logo merchandise. In fact both Uni­
versal Studios Florida and Islands of Adventure have a sale

store located just to the right of each park's exit. But at
Disney, you have to know the code phrase ..."special value."
"Sale" makes it look tacky, they say. As long as I'm saving
money, I don't care what they call it.




